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Animal welfare, food safety and environmentally friendly farming are,
according to this story, at the bottom of Scots' priorities during the
weekly shop.
They are much more concerned about the cost of goods than whether animals
have been cruelly treated, crops genetically modified or vegetables covered
in pesticides .
There is widespread ignorance of what is involved in farming and food
production, according to the Scottish Executive's report, Public Perceptions
Of Food And Farming In Scotland.
Consumers questioned in focus groups even believed organic fruit and
vegetables should be less expensive than intensively produced foods because
growers don't have to pay for pesticides.
The report, which will form the basis of further government research, was
quoted as saying, "Farming per se is neither a high-interest topic nor a
front-of-mind issue for most.  For consumers, the main concern is financial
and value for money, balancing the perceived quality of the product --
freshness, appearance and taste -- with cost.  Thus, any schemes or
processes that increase the price without any discernible product benefit in
return are resented and unlikely to be taken up. On the whole, farmers'
issues are well down the agenda for most consumers . Instead, they are
motivated and concerned by sourcing reasonable quality food at reasonable
prices and not to be challenged with the associated moral issues."
Scots put animal welfare at the bottom of their list of priorities, followed
by
food safety and then farming methods, such as free-range or organic
production. Consumers do not think about animal welfare because they find
it too distressing, the study found.

